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%‘,‘9\ IIANEIISTHMIO IIPOT'PAMMA METAIITYXIAKQN XITOYAQN

XXOAH OIKONOMIAY & AIOIKHXHX
«TMHMA AIOIKHEH E®@OAIAXTIKHX

AIE®GNEX

THZ EAABAOE «AIOIKHXZH E®@OAIAXTIKHE AAYZIAAY»

AAYZIAAL)

AHAQXH ANAAHYHX AITIAQMATIKHY EPT'AXIAY

O/H. .o TOV.eieiiennannnns HETOTTTUY1O0KOG
OTOVOAOT. .......... tov [poypdupatog Metamtuoylokdv Xmovdodv «Atoiknon E@odiactiknig
Alvcidacy tov Tunpatog Awoiknon Egodiactikig Alvcidag pe AP. MHTP.......... IMNAOVO

0Tl EMAEY® Vo TAp® BEUA Yo TNV SWTAMUATIKY] HOL €PYOCiol amd TNV TEPLOYN YVOOTIKOV

avTIKELUEVOD: ( ONAMOTE TNV TPOTIUNGN GOC KOTA aEOVGN GEPEL )

[.LANTIZTPO®EX KAI TTPAYINEYE EOOAIAXTIKEY AAYZIAEXE

2. AIAXEIPIZH ANOPQIIINOY AYNAMIKOY KAITIEAATEIAKQON XXEXEQN XTHN EOOAIAXTIKH
AAYZIAA

3. TEXNOAOTI'TEXZ KAI ITAHPO®OPIAKA XYXTHMATA EQOAIAXTIKHE AAYZIAAX

4. ATAXEIPIZH ITOIOTHTAX XTHN EQOAIAXTIKH AAYZIAA

5. AIOIKHZH AEITOYPI'TON EQOAIAZTIKHYE AAYZIAAY (META®OPEZL, AIANOMEZ,
ATIO®HKEYZH, AIAXEIPIZH ATTIO®GEMATQN, [IPOMHGOEIEZ, MARKETING, KAII)

6. EIAIKA OEMATA XTHN EOOAIAXTIKH AAYZIAA (HUMANITARIAN LOGISTICS, ZHMANZH,
META®OPEZ EINIKINAYNQN, AIAXEIPIZH NQITOQN KAIT)

O/H ZIIOYAAXT......
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